
  

 

 

Director of Communications 

New York, NY  

 

Description: 

The Director of Communications is primarily responsible for overseeing the Alzheimer’s Drug 

Discovery Foundation’s (ADDF) comprehensive communications strategy and identifying areas 

for expansion and improvement. The Director of Communications will lead in the execution of 

these strategies through email marketing, media outreach, events, social media, website 

development, and other tactics. The Director is the leader of a small team of communications 

staff, including a full-time graphic designer and part-time PR specialist, and will drive the 

foundation’s overall communications strategy and oversee brand development and consistency. 

 

In addition to frequently meeting with the ADDF’s science and development teams, the 
Director’s day-to-day work involves: guiding the selection of any communications consultants 

and managing these relationships; acting as a liaison between program teams and 

communications staff, and leading the development of strategic projects and activities (web 

content, publications, videos, etc.); developing and executing strategic media outreach and press 

announcements in these program areas; and working with the VP of Philanthropy and 

Communications, and the Founding Executive and Chief Science Officer to help establish overall 

strategic priorities for communications across programs. 

 

The Director also produces and edits key communications materials (including fact sheets, 

OpEds, website content, blogs, donor emails, brochures, talking points and social content), as 

driven by the communications strategies listed above. In addition, he/she will serve as a general 

resource for proofreading and copy editing content across digital and print channels and will 

take the lead on internal communications needs. 

 

The Director is also responsible for strengthening the communications capacity of all 

foundation program staff by developing key learning tools and resources, and a curated list of 

helpful resources for staff.  

 

The position requires big picture communications strategy skills, strong attention to detail, 

excellent writing and proofreading ability, project management skills and the ability to meet 

competing deadlines and manage multiple projects at once. The successful candidate will have 5 

to 7 years of relevant communications experience, preferably in a nonprofit setting.  

 

A proven ability to craft persuasive, clearly written material across a variety of platforms and 

audiences is a must. 

 

This position reports jointly to the ADDF’s Founding Executive and Chief Science Officer, as 

well as its Vice President of Philanthropy and Communications. 

 

 
Responsibilities: 

 Overseeing the development and execution of a comprehensive communications 

strategy for donors and scientific audiences; 



 Developing a long-range communications calendar, mapping out communications 

priorities across website, email, direct mail and social media channels over a 12-month 

period; 

 General writing and editing, including web content, blog posts, print and e-newsletters, 
press releases, social media postings and other materials as needed;  

 Developing materials to attract and retain donors, including direct mail appeals, 

funding/grant proposals to individual, foundation and corporate donors; and stewardship 

materials;  

 Overseeing the development of press releases and media pitches highlighting funded 
grants, research milestones, events, communications campaigns and key Alzheimer’s 

issues;  

 Managing the ADDF’s social media accounts, including Facebook, Twitter and Flickr, and 

identifying and expanding its overall social media presence; 

 Identifying writing, editing and design needs on the Foundation’s website and ensuring 
that information is kept up to date and attractive;  

 Identifying and taking the lead on internal communications needs, such as keeping 

Foundation-wide FAQs up to date and leading staff communications trainings 

 Managing the ADDF’s Google AdWords grant, developing advertisements to promote 
various ADDF’s programs, events and new website content 

 Managing the organization’s full-time graphic designer and part-time PR specialist, as well 

as other external vendors and consultants 

 

 Qualifications 

 B.A. in Communications, Marketing, Journalism or PR 

 5-7 years of communications experience (Nonprofit work experience preferred) 

 2-3 years of management experience, preferably overseeing full-time staff and 

consultants. (Experience managing a graphic designer a plus.) 

 Experience managing online marketing campaigns and direct mail campaigns. 

 Experience with content management systems. (ExpressionEngine preferred.) 

 Experience with email marketing platforms. (MailChimp preferred.) 

 Experience managing a GoogleAdWords account. 

 Ability to make evaluative judgments about creative content 

 Knowledge of branding fundamentals and general design concepts a plus 

 Excellent written and verbal communications skills. 

 Experience overseeing social media strategy and leading social media ad campaigns. 

 Strong understanding of, and passion for, the Alzheimer’s Drug Discovery Foundation’s 

mission and work. 

 

How to apply 

 Please send a cover letter and resume, including pay requirements, to: 
hr@alzdiscovery.org. No phone calls please. 
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